






and how to utilize them for maximum emo-
tional effect.

BRANDY RIVERS

Deals get made all the time in Hollywood. 
Learn how to increase your odds with the 
perfect pitch. Veteran Film Manager Brandy 
Rivers will give you the inside scoop on how 
to pitch to managers, agents and producers. 
And who knows? With the right pitch, you 
just might get a deal this weekend.

AMANDA GERSH

 

Every novel needs to grab its readers’ atten-
tion early on and hold it. If you’re writing for 
teens (and competing with other media for 
their attention), a compelling opening is extra 
important. So how do we do it? By looking at 
examples of great openings (from both classic 
and contemporary YA novels), we’ll analyze 
ways in which a variety of authors hook their 
readers from the opening line. Spending time 
with masterful beginnings will inspire us to 
perfect our own—because you only have 
one chance to make a first impression.

JENNIFER LAUCK

This is a creative nonfiction craft class where 
writers will learn the ingredients that make a 
scene more vivid, including location, character, 
dialogue, detail immersion and sensory infu-
sion.  Following Jennifers “Scene Recipe Card,” 
attendees will begin to see the scene in man-
ageable parts and be able to remove some of 
the mystery that keeps them from mastery.  

MARY ROSENBLUM

 
Self–publishing used to be an eye-roller. Oh, 
he self-published, did he? Meaning the book 
wasn’t good enough for a publisher to accept.  
No more! Today, it’s indie publishing, and even 
well-established New York authors are choos-
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ing to ‘go indie’ instead of taking their books to 
New York. Success stories abound of authors 
whose books—usually published as eBooks 
—went viral, selling hundreds of thousands of 
copies. But what about the new writer who 
does not already have an established reader-
ship? You can build a solid readership, even 
if this is your first book and nobody knows 
who you are. But you  must understand what 
works and what does not work in terms of 
self-promotion. Starting a FaceBook page and 
a blog  does not guarantee a rush of people to 
buy your  book. It’s all about how you reach 
readers who do not know who you are. We’ll 
talk about real numbers and how indie publish-
ing stacks up to traditional publishing, as well as 
how to actually reach lots of new readers and 
get them to read your book. It’s a brave new 
world out there with a lot of possibility for the 
new writer, but you do need to learn how to 
successfully market your book. 

JULIE FAST

If you write about a personal skill or have 
knowledge that readers find useful, you are 
a good candidate for a successful coaching 
career. A professional coach teaches clients 
how to reach goals, make changes and 
ultimately integrate these skills into their lives. 
Most coaches have a book and then use it as 
a marketing tool. And for many, the coach-
ing is far more lucrative than the writing.  
Whether you already have a book or want 
to turn your ideas and expertise into a book 
and a career, writing and coaching are an 
excellent business combination. This class will 
help you evaluate your topic, create coaching 
materials, find clients, decide what to charge 
and ultimately teach you how to work with 
clients successfully. 

LARRY BROOKS

 
 

(Double Classroom)

One of the great ironies of the writing life 
is when process gets in the way of the 
outcome. This stems from potential confu-
sion on the writer’s part as to whether they 
are still searching for their story, or actually 
writing it in a form that has a shot at working. 

MODERATED BY BETSY AMSTER

INTERACTIVE - STARTS AT 9 

Meet literary agents who will discuss their 
company needs, personal histories, and more: 
Bernadette Baker-Baughman /YA, Middle 
Grade, graphic novels; Susan Finesman /Book-
to-Film; Robyn Russell /Fiction & Nonfiction; 
Rita Rosenkranz/Nonfiction

MARY ANDONIAN & NANCY FROESCHLE

 

 FOR BEGINNERS/NEw TO CONFERENCE

Conference experts Andonian and Froeschle 
discuss all the ways to maximize your experi-
ence at the Willamette Writers conference. 
Topics include: who’s who, networking strate-
gies, preparing your dossier, pitch etiquette 
and technique, and post conference check-
lists. Questions encouraged. Pitch practice, if 
time permits.  

HALLIE  EpHRON

(Double Classroom)

Over and over again, writers are scolded, 
“show, don’t tell!” But what does that mean? 
Through a series of examples and writing 
exercises, this workshop will explore the 
difference between showing and telling. Why 
one works and the other doesn’t. And how 
to transform a “tell” into a “show.” 

RANDALL JAHNSON

 

What if Alfred Hitchcock’s Rear Window had 
been told by the neighbors instead of
Jimmy Stewart? Would The Blair Witch Proj-
ect have been a sensation if it hadn’t been
shot with a camcorder? Point of View—the 
eyes and ears through which we experience
a movie—is arguably the most important 
creative choice a writer makes when crafting 
a script. Professional screenwriter Randall 
Jahnson examines compelling uses of POV
from Rear Window to device-told Chronicle 

Friday 8:30 - 10:00

We’re experiencing unprecedented change in the publishing world, so it’s more important than ever to get the 
most current information you can get in this “wild, wild west” environment! We’ve created an entire indie track 
devoted to all things “independent publishing,” and the Northwest Association of Book Publishers (NABP) will not 

only do a panel discussion, but they‘ll be on-site all weekend in the Garden Foyer to consult with you on your self-pub project. 

This doesn’t mean you still don’t need agents, editors or managers—we have a group of these talented folks here to take your pitches 
and deliver classes on their take of the writing business. You might be surprised to learn that authors are now securing film rights before they sell 

their manuscript. That’s why we’ve brought in high-caliber film experts to deliver classes that should be attended by both screenwriters and authors 
alike. And don’t forget the Young Adult market. It continues to be one of the hottest niches in publishing today. 

You’ll find all new classes in every genre, but if a class is repeated from last year, it’s because your feedback directed us to do so. It’s impossible to 
predict which classes will overflow to “standing room only,” so map out your plan ahead of time and get to your classes early!  See you there! 

Mary Andonian 
Program Coordinator 2012 Willamette Writers Conference

Note: Unless otherwise stated, the class level is ‘all’ and the format is ‘presentation/Q&A’

Friday 10:30 - noon



it feels authentic and sounds real. But this 
reality is an illusion, carefully crafted by the 
writer. How? In this workshop we’ll examine 
fundamental aspects of strong dialogue, and 
we’ll also look at issues particular to writing 
dialogue in YA novels, such as “teenspeak” 
(jargon) and profanity. We’ll also engage in 
a fun in-class group “live dialogue” exercise 
designed to tune our ears, so we can better 
detect bad dialogue when we hear it. 

JENNIFER LAUCK

 

This is a creative nonfiction craft class where 
writers—beginning and intermediate—will 
learn that they do not have to tell their entire 
life story in an essay or a memoir length 
project. We will discuss the ethics around the 
issue of compressing time in your personal 
writing and how it can be done to fit a couple 
of unique story telling motifs, including the 
Cinderella story line and the disaster/rescue 
story line.  

RON GOMpERTZ

 

Whether traditionally or “indie” published, 
all authors need to master the art of build-
ing a platform and marketing their work on 
Amazon.com. Attendees will learn how to 
optimize their presence and sales using the 
four primary outlets Amazons provides for 
authors. The Amazon Author Central, Kindle 
Digital Publishing, the Amazon Breakthrough 
Novel Award, and Affiliate Marketing plat-
forms will be reviewed in detail along with 
strategies for reviews and pricing.

ALISSA LUKARA

 

Most writers experience writing challenges 
and obstacles that go beyond the craft of 
writing during the course of creating a book 
—from self-doubt to lack of time. Yet seeded 
in every writing challenge is an opportunity 
for profound, multi-layered self-expression 
that can enhance your book and your writing 
experience. Discover the hidden meanings in 
self-doubt, procrastination, fear, the inner critic, 
lack of time, blocks, and overwhelm —and 
what part they play in the your journey as 
a writer. (They may not be what you think.) 
Learn tools to befriend and transform writing 
challenges and blocks, mine their creative gold, 
glean important messages for writing projects 
and jumpstart your writing—no matter what. 
Find the best way to deal with blocks or fears 
that can emerge when you tackle challenging 
or controversial subject matter, so that you 
can write about it with ease. Alissa will draw 
on examples from her own and other writers’ 
and artists’ experiences.
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Too often writers confuse the two, resulting 
in a story that doesn’t find its voice or mission 
or power until mid-way into the manuscript, 
which is too late (for that draft, at least; if the 
writer realizes a page-one rewrite is required, 
which it will be, then this approach becomes 
a viable mode of story search). A good story 
knows what it is and where it’s going from 
page one, and the process needs to ac-
commodate that principle, even when that 
process involves multiple drafts as a means 
of story development. This workshop will 
illustrate various processes—from drafting to 
story planning and everything in between—
that allow the writer to understand where 
they are in the process, using criteria-based 
standards and checklists that result in a draft 
that works, sometimes even on the first pass.

GEORGE MENDELUK

This workshop explores the classic Joseph 
Campbell structure. It is this formula—
whether consciously or subconsciously—that 
determines the director’s choice of screen-
play, novel or short story that he will adapt 
to screenplay form. Also considered: the 
prerequisite for a strong protagonist whether 
male or female, the value of published books 
especially for specific television networks; 
demand for true stories and biographies; the 
necessary demand for the second act to 
work; the valuable tools of twists and con-
flicts such as the device of the “ticking bomb” 
(literally and metaphorically).

The workshop will also define the practi-
cal criteria in selecting a screenplay; such as 
whether the story is contemporary or period; 
how many locations are there and where are 
they situated—i.e. in what country or state(s); 
how many characters and extras are there; 
the all-important value of rebates in indepen-
dent film making; the number of night and 
day scenes; the pros and cons of the “free 
option.” And finally, the essential requirement 
of attracting the distributor and what a dis-
tributor looks for in a project, both domesti-
cally and internationally.

MIGUEL TEJADA-FLORES

 

Screenwriting methods use three or four Act 
Structures as the spines of their approach to 
scriptwriting. But approaching structure from 
the Sequence level can profoundly change 
the way you look at structure—for your own 
work as well as others.

AMANDA GERSH

Well-crafted dialogue is believable, even 
when it comes from fantastic shape-shifting 
characters. When dialogue is skillfully handled 

LOIS LEVEEN 

 

A great beginning sets up readers’ expecta-
tions and compels them to keep reading. But 
how can you as a writer create that great 
beginning? In this workshop, join author and 
former Reed/UCLA English professor Lois 
Leveen for a hands-on exploration of how 
well- crafted opening lines draw a reader in. 
We’ll look at examples from recent fiction and 
nonfiction best sellers, comparing different 
authors’ techniques to develop your sense of 
what special “work” a book’s opening lines 
must do, and how to know when the lines you 
write are working for readers.

JESSICA MORRELL

While all great writing is unique, all bad writ-
ing shares common traits. This workshop 
covers the blunders that spell rejection. This 
list includes boring or wimpy beginnings that 
don’t ignite the plot; not enough reversals and 
surprises; coincidences; flat and static leading 
characters; dialogue disasters; explaining too 
much; not explaining enough; good guys that 
are too virtuous, bad guys that are only das-
tardly, or characters who simply don’t come 
to life; and style problems such as excess 
modifiers and purple prose.

DANNY MANUS 

 

The logline and query letter are the first and 
sometimes only thing writers are judged on, 
and Danny has read over 30,000 of them! 
This class will cover how to construct proper 
loglines, query letters and one-pagers, what 
to include and what not to include, the dif-
ference between loglines and taglines, what 
executives are looking for in each, and how 
to write ones that grab attention and sell! 
Writers are encouraged to bring their loglines 
with them and we can rework and see how 
to improve each one.    

MARILYN ATLAS

INTERMEDIATE

This is an encapsulation of the basic funda-
mentals of screenwriting from a producer’s 
perspective: How to connect scene beats 
through the use of description and subtext, 
how to create a mini climax and grab your 
reader in the first ten pages, how to sublimate 
your own personality into the journey that 
your protagonist takes to craft a hauntingly 
real character.
 

pAMELA SMITH HILLI need this wild life, this 
freedom.   - Zane Grey

Friday 1:30 - 3:00
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NOTE: You may attend any class on the 
days for which you are registered. You 
do not have to stay for the whole class, 
and instructors realize that you some-
times can’t stay for a variety of reasons. 
We only ask that you try not to disturb 
the rest of the class, and that you com-
plete and return the class evaluation as 
you leave.

Water is always available, but it is a 
good idea to bring a water bottle. 

Think green!

 

This workshop will examine emerging trends, 
techniques, and approaches in a genre that 
is at once growing more explicit and more 
constrained. How do you portray love and 
romance believably to teens? How do you tap 
into adolescent emotions and expectations 
about love? What special responsibilities do you 
as a writer of YA fiction have to this audience?  
And how can you transcend romantic conven-
tions and stereotypes to create memorable, 
honest, and fresh love stories? This workshop 
will answer these questions and more in a for-
mat that includes analysis, discussion, and Q/A.

CRAIG ENGLISH

 

Humor is a primary tool for uncovering hidden 
truth. If you have something important to say, 
humor opens readers to your message. The 
message may be as small as a Seinfeld, “Have 
you ever noticed . . . ,” or as large as a dis-
course on violence, love or faith. There is also 
a kind of humor that makes us smile as we 
recognize our shared folly as a species. And 
then, thankfully, there are banana peels, pies in 
the face, and really awful puns. In this class we 
will examine the purpose, elements, timing, 
and rhythm of humorous nonfiction writing . . . 
with more than a few laughs along the way.

CRAIG ENGLISH

Do your characters lack life? Do they reek 
of potential, and yet lie on the table, offering 
an occasional eyelid flutter or the odd toe 
twitch? Or perhaps you have a character who 
gets up and sings “Putting on the Ritz” over 
and over without variation. Might as well be 
dead. Or maybe your characters seem to do 
all the things that real people do, but some-
how lack that elusive dimension of depth. This 
workshop is designed to help you channel 
the lightening of psychological motivation so 
that your characters will rise on their own 
two legs and walk into the world, not merely 
advancing the plot but engaging the reader 
with their humanity.

LISA NOwAK

 

Converting your existing Word document 
into an eBook can be a daunting task, and 
much of the available software is expensive 
and difficult to use. However, the process 
can be completed simply and cheaply using 
free software and donationware, without any 

Friday 3:30 - 5:00

knowledge of HTML. This workshop will pro-
vide an overview of how to prepare a Word 
document for Smashwords, convert that 
document to Mobi (Kindle) and ePub (Nook) 
formats, and upload it to the appropriate 
distributors. A step-by-step demonstration will 
be given via PC and projector. Participants 
will be provided with a free copy of Lisa’s 
formatting guide A Simple, Cheap, Illustrated 
Guide to Converting a Word Doc to Kindle 
and Nook in their choice of eBook or PDF 
form. After attending this workshop, partici-
pants will be able to format their own books 
using my illustrated document as a guideline.

SUSAN DEFREITAS

 
 

Forget the warp drive and flux capacitor: to-
day’s science offers new dimensions (literally!) 
for truly imaginative speculative fiction. In this 
class, science fiction/fantasy editor and tech-
nology writer Susan DeFreitas will share just 
a few of the mind-bending paradoxes posited 
by quantum physics, relativity, complexity, and 
cosmology—with a special focus on their po-
tentials for speculative fiction—while drawing 
examples from both classic and contempo-
rary masters of the form.

ANGELA RINALDI

What is it in a query letter from a novelist 
that makes an agent pay attention? It could 
be voice, the tone of the pitch, an engaging 
storyline or the actual writing in the query 
letter that says to the agent, “I’m an interest-
ing storyteller.” Angela Rinaldi, Principal of the 
Angela Rinaldi Literary Agency, will discuss 
what to include and what not to include in 
this must-take workshop on crafting a suc-
cessful query letter. 

RIMA GREER

Movies don’t get made, or sometimes even 
sold without a movie star. And actors have 
very specific reasons why they say yes or 
no to a project. We will discuss what at-
tracts actors to a role, so you can increase 
your chances of getting your film sold and 
produced.

CLARK KOHANEK

“Fearful hearts often hide behind walls of 
twisted logic.” It’s been said that plot deals 
with “the kingdom of the mind,” and story 
“the realm of the heart.” Realm Of The Heart 
examines the poetics of human frailty found in 
characters who draw us into their emotional 
worlds. The workshop addresses techniques 
and tools that will help authors express pas-

sion, need and hope, creating memorable 
moments and unique perspectives for all 
audiences willing to take the journey.

ANNE OSTERLUND 

Every scene requires a place, but readers 
have no patience for lengthy or flowery 
descriptions of setting. So, what is an author 
to do? Settings that Pop! is a ninety-minute 
workshop that helps writers learn to grab 
their audience through character-based de-
scriptions. Participants practice writing setting 
descriptions based on the mood of the nar-
rating character, then flip that skill around and 
write a description of the same setting from 
a character with a different mood. Partici-
pants also have the opportunity to learn how 
to incorporate small passages of historical, 
realistic, and/or mythological exposition into 
high-interest descriptions of setting.

MELISSA HART

 

Editors gravitate toward well-researched 
writing with a variety of perspectives on a 
topic, whether the author is submitting an 
article, essay, or book-length manuscript.  
This fun and interactive course will teach 
participants the art of an effective interview 
and the best methods to use when interact-
ing with subjects. We’ll cover the process 
of finding people to interview, and how to 
make the initial approach. We’ll talk about 
interview tools, and how to get over anxiety 
about the interview process. As well, we’ll 
discuss research methods and immersion 
journalism techniques such as those used by 
Susan Orlean and A.J. Jacobs. Participants 
will learn how to incorporate research and 
interviews into their writing in a satisfying 
manner that avoids feeling academic or 
forced. A bibliography will offer websites for 
journalists looking for interview sources, as 
well as a list of interview tools and the latest 
books on the subject. 



Moderated by betsy aMster

InteractIve - starts at 9

Meet four editors who will discuss their 
company needs, personal histories, and more: 
Tricia Narwani/fantasy & science-fiction;
Melissa Frain/YA-specific fantasy & science- 
fiction; Dana Carey/children’s; Krista Lyons/by 
women, for women. 

J IMMIe MoGLIa

A Shakespearean quotation properly inter-
jected brings a friendly, intriguing, unexpected, 
literarily-electric shock to the mind of the 
reader. Examples are endless, both in English 
and foreign literature. How to practically utilize 
this by authors (of almost any genre) is the 
objective of the workshop, which is structured 
into two sections: The first shows examples 
of using Shakespeare quotes to enrich the 
writer’s prose. The second involves the par-
ticipants. Based on examples and using some 
selected quotes, Jimmie Moglia will prompt 
the participants to create mini-plots around 
the quote itself, followed by critique and tests 
to check the effectiveness of the whole.

HaLLIe epHron

 

(Double Classroom)

Drama in fiction unfolds in waves, dramatic 
arcs that begin with establishing narrative, 
build with rising tension and suspense that cul-
minate in physical drama, and finally give way 
to reflection as the characters (and the reader) 
sort out what just happened. This workshop 
is about how to write in dramatic arcs, and 
use them to propel your story forward.

rIMa Greer

Everyone wants to know how to get an 
agent. Rima Greer will discuss the ugly truth 
about finding and keeping an agent, and 
taking the steps needed to make it a great 
relationship.

GeorGe MendeLuk 

According to the esteemed director Elia Kazan: 
“The director tells the film, using a vocabulary 
the lesser part of which is an arrangement of 
words. A screenplay’s worth has to be mea-
sured less by its language than by its architec-
ture and how that dramatizes the theme. A 
screenplay….is not a piece of writing as much 
as it is a construction. Directors learn to feel for 
the skin under the words. A subtext is the film 
director’s most valuable tool.” 

know in the industry, the better chance you 
have of getting your work to the public. The 
publishing world can be cliquish and it’s not 
uncommon to feel like an outsider if you’re 
not already a well-known author. Learning to 
power network instantly increases your vis-
ibility as a writer and is definitely a skill you can 
learn. Networking can be a fun, rewarding and 
career expanding experience. This naturally 
leads to more success not only as a writer, but 
also helps you create a supportive community 
around your work. This class will show you 
how to network in large crowds, in a seminar 
session and one-on-one throughout the day.  
Never forget, networking skills are gold!

Larry brooks  

 
 

(Double Classroom)

Too often the execution of a potentially great 
story leads us to “good.” But in today’s highly 
competitive, shrinking and evolving publish-
ing marketplace, “good” is no longer good 
enough. Publishers are looking for home 
runs, and the vast majority of submitted 
manuscripts cover most of the “fundamental” 
bases well. So what makes a story stand out?  
What makes a story publishable beyond pro-
fessional level execution? This workshop will 
explore what differentiates a home-run story 
from merely a good story, with clear targets, 
criteria and examples on how to get there. 

 

danny Manus 

 

This workshop teaches the steps you need 
to ensure your script makes a great first 
impression and grabs the reader on page one. 
Danny will also examine some of Hollywood’s 
hottest scripts and go through the ten most 
effective ways to open your script. You will 
learn how to create the world of your screen-
play, including tone, genre, character set ups, 
eliciting emotion, stakes, structure and writer’s 
voice. And he’ll also cover the power of titles. 

MIGueL teJada-FLores

 

How do you scare audiences? Are the 21st 
Century rules different from classic horror 
films? Are there any rules at all? If you’re into 
horror, scares and chills, this is for you.

Based on the premise that the director is 
a storyteller and structure is the overriding 
principle in screen writing, George Mendeluk 
will discuss the classical three act structure 
and compare it to Joseph Campbell’s arche-
typal formula in his book “The Hero with 
a Thousand Faces.” He’ll also explain how 
visual mediums (35 mm, High-Def, Black and 
White, etc.) impact stories differently, and will 
provide examples from classic and contem-
porary films.

susan FLetcHer

It’s often said that writers create fictional 
worlds, but that’s only part of the story. 
In truth, reader and writer are in cahoots; 
together, they co-create a world. This lecture 
will explore the art of exposition, including 
many tools and techniques that entice the 
reader to join in the act of creation. Through 
writing exercises, readers will be invited to 
co-create, as well. 

MeLIssa Hart 
 

This workshop for all levels will begin by 
defining travel essays and articles with 
examples from magazines and newspapers. 
Participants will learn how to identify viable 
topics for travel writing—think “quirky”; the 
importance of keeping a travel journal while 
on a trip; what editors want in terms of length, 
style, and content; travel essays versus travel 
articles; how to incorporate interviews and 
research; the importance of sensory details 
in travel writing; how to research and craft a 
sidebar for your piece; how to approach edi-
tors with a completed travel essay or article; 
how to use photos, SoundSlides and multime-
dia clips to entice editors and entertain read-
ers. Attendees will identify numerous possible 
subjects for travel writing from their own 
hometown and particular interests. They’ll 
receive handouts with contact information for 
magazine and newspaper editors who accept 
freelance travel writing and a bibliography 
related to travel writing.

aprIL eberHardt 

Literary Change Agent April Eberhardt will 
talk about the latest trends in publishing, and 
describe the expanding range of opportuni-
ties in self-publishing.

JuLIe Fast

Successful writers are also successful network-
ers. They know that the more people you 
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Saturday 8:30 - 10:00

Saturday 10:30 - noon

Always gotta keep busy or the 
voices start telling me to do wild things.        

–Steve Brown



this workshop with new confidence and 
enthusiasm for crafting dialogue. It is, after all, 
the most powerful resource available to the 
story-teller.  

Gene deL veccHIo 

(Double Classroom)
appLIes to FILM, FIctIon, coMIc books & 

vIdeo GaMes

“Creating Blockbusters!” is based upon a 
new, insightful book that analyzes the highest 
performing story-based franchises of the 
past several decades. It also includes keen 
insights from entertainment executives across 
the country and the results of a new survey 
among 400 consumers who shared their likes 
and dislikes of today’s story-based entertain-
ment. It results in 11 principles that writers and 
entertainment executives can follow to help 
them create the next blockbuster, including 
how to satisfy audiences’ emotional needs, 
connect with trends and culture, craft great 
characters, broaden audience appeal, insert 
franchise elements, and create marketable 
artistry. Dozens of examples are discussed 
including Star Wars, Harry Potter, Avatar, The 
Simpsons, It’s a Wonderful Life, and more.

rosanne parry

 
 

Children’s books are the strongest market in a 
down economy, but children are also the most 
demanding audience. Rosanne will take an in-
depth look at where story ideas originate and 
how to tap into your own strengths and inter-
ests to develop compelling main characters, 
engaging plots, and vivid settings. Participants 
will come away with a bank of 50 story starts.

eLIZabetH Lyon 
 

Agents, publishers, and readers love creativity, 
but not mistaken punctuation, faulty grammar, 
and weirdo formatting. If you are planning 
to self-publish, these gaffes risk bad Amazon 
reviews and will adversely affect your sales. 
This workshop identifies the mistakes that 
appear most frequently and provides you 
with a “cheat sheet” for revision. You’ll learn 
about the Chicago Manual of Style rules, the 
preferred dictionary for those nitty-gritty deci-
sions about spelling and hyphens, and about 
acceptable format for manuscripts submitted 
to agents and editors.
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susan FLetcHer

While some writers may begin with theme, an 
alternate method is to find the theme within 
the draft you’ve already written. Susan will 
show you how to dig deep into the draft of 
your novel, how to unearth nuggets of theme, 
how to hold them up to the light to see if they 
sparkle. This way, you’ll find clues to what 
your subconscious has been trying to tell you 
all along, so that the theme is not imposed 
from without, but emerges from the depths 
of your material.

JeFF baker

 

Writers today need to learn how to build a 
platform for their work through publication 
in a variety of formats. And one of the best 
ways is through reviewing, writing essays, and 
posting. I’ll show you how to do it, and provide 
examples and lots of practical advice. Research 
techniques and critical thinking will be empha-
sized, and the goal is to write for publication, 
either in print or online. An overview of the cur-
rent publishing landscape will be provided.

JoHn eLLIs  

On the Web, content is king. Knowing this, 
writers have an inherent marketing advantage. 
It’s essential to understand how to write content 
with keywords and SEO (search engine opti-
mization) in mind when marketing any product 
or service on the Web. Today’s writers need 
to create Web personalities and the prolifera-
tion of this personality is crucial. Good writers 
are really the rock stars of the Web. With the 
right tools and understanding of what SEO is 
and how it works, you can effectively market 
any product or service for little to no cost. John 
Ellis will show you how to use the Web to your 
advantage when it comes to marketing your 
book or author. Topics covered include writing 
for the Web, keywords and SEO, the anatomy 
of an SEO blog, building a fan base, social media 
engagement, creating a larger circle of influence 
for Google, and more. Learn what tool to use 
and how to build a stadium-sized fan base by 
doing what you do best... writing! Caution! This 
presentation is not boring. You will be engaged, 
amazed, and motivated!

dIana paGe Jordan

Diana has interviewed thousands of authors, 
celebs and newsmakers, and has been an 
interviewee as well. Not only does Diana know 
how to give–and get–great interviews, she 
will tell you what goes into pitches that make 
busy media want you for their shows, and she 

can tell you how to use social media. She is 
a Communications Coach who can help you 
make magic once you get the desired media at-
tention—whether it’s radio, TV, print, Web, and 
stage—because you want more than just your 
fifteen minutes.   

erIc WItcHey 

InterMedIate

Whether you are approaching traditional 
publishers or the eBook marketplace, content 
is king. The quality of your storytelling will 
determine whether the reader embraces your 
tales. Award-winning writer Eric M. Witchey 
will demonstrate how you can take advan-
tage of your brain’s physiology and the well-
documented power of language acquisition 
techniques to increase the speed and power 
of your craft. Every sentence has structure, 
but we can use sentences to express an 
infinite number of ideas in spite of that fact. 
Story is more complex, but every story has 
structure. We can express an infinite number 
of stories in spite of that fact. When we are 
fluent in a language, we can express ideas 
in sentences without consciously consider-
ing their structure. When we can instantly 
express emotion and imagination through the 
filter of culturally defined story structures, 
we have achieved story fluency. Using these 
techniques, speed and power in story creation 
can, and do, become synonymous.

MoLLy best tInsLey 

While strong dialogue must sound realistic, it is 
anything but. In our everyday interactions, we 
may speak simply to avert awkward silence.  
When our characters speak, their motives are 
more meaningful: why have we chosen to 
dramatize their conversation at this point in 
time and in this place? What is at stake?

This workshop will begin with a discussion of 
scene-making—when to shift from sum-
marizing to showing. Then Molly will focus 
on rules of thumb for crafting lively dialogue. 
She’ll look at passages of dialogue as mini-
stories, complete with rising action, climax, 
and denouement. Finally she’ll emphasize the 
importance of need as the source of subtext 
beneath any verbal interaction: what does 
one character need from the other, which the 
other would just as soon withhold. This work-
shop is appropriate for all levels of narrative 
writing, either fiction or creative nonfiction. 
Participants will be asked to bring with them 
a page of dialogue from a work in progress, a 
passage they think needs an energy boost or 
an adjustment of focus. In the question and 
answer portion of the workshop, these may 
provide useful examples. Many writers shy 
away from dialogue. It requires a relinquishing 
of control, for one thing. In the case of nonfic-
tion, an over-devotion to the exact spoken 
words can paralyze the would-be memoirist.  
Hopefully participants will walk away from 

Saturday 1:30 - 3:00

don’t forget a sweater or light jacket. 
this is a hotel environment where room 
temperatures can range anywhere from 
“sweat lodge” to “arctic winter!”



tion and character arcs that are credible. We’ll 
also explore how transitions bridge the key mo-
ments and changes in a story so that a reader 
is never lost or disoriented. Finally, we’ll discuss 
how an array of tools—word choice, repetition, 
emotional atmosphere, and theme are woven 
into the whole to achieve coherency.  

 JaneLLe Moore scott 

Forensics Specialist Dr. Janelle Moore Scott 
will discuss the basics of forensic science 
disciplines, including crime scenes, fingerprints, 
DNA and hair analysis.  She will give examples 
of how these disciplines have helped solve real 
crimes in Oregon, and will clarify what is pos-
sible in forensic science to help you incorpo-
rate believable forensic details in your writing.

MarILyn atLas

(Double Classroom)

What constitutes a memorable character is 
a conscious interweaving of the character’s 
thoughts, wants, goals, secrets, flaws and 
delusions. Marilyn will discuss the importance 
in showing the evolution of personality. Since 
the pacing requirements of film are radically 
different from the opportunities in the novel, 
choice hints at character backstories are 
peered into sparingly via subtext. Marilyn  will 
also screen scenes from several films to show 
how characters develop.

rosanne parry

Every story needs conflict and the strongest 
conflicts come from characters who have 
habits and attitudes that tend to get them 
into trouble. “The Seven Deadly Sins” will 
help writers of all types of fiction develop 
character conflicts that are deep, interesting, 
and believable. Writers will take from this 
workshop a plan for how to increase their 
character’s inner tension, escalate the conflicts 
in their plot and add drama to the climax of 
their story.
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nW aSSoCIatIon oF BooK PuBLISHErS

  

Participants will have a realistic plan of action 
before they publish their own work. This isn’t 
a pep talk; it’s nuts-and-bolts, realistic, and will 
include discussion of that seldom-mentioned 
topic, money. This is for self-publishers who 
want to be serious about approaching 
publishing as a business, not a pipe dream. A 
panel of experts from the NW Association 
of Book Publishers will give a presentation on 
three general areas, hitting the big items along 
the way: budgeting, pre-publication market-
ing, the importance of professionalism, and 
sales/distribution.

betH ann ryden

 

Not just another workshop on world building. 
Understand how pieces are put together to 
create worlds for science fiction and fantasy. 
Like most things in life, a bit of preplanning in 
world building will help avoid impossible or 
improbable plot issues and painting yourself in 
a corner.  Construct a solid foundation for the 
story’s context and allow the characters to 
seamlessly blend into the setting. Beth lets the 
students work together to build a world that 
is plausible and possible, and by the end of 
the workshop participants will have enough 
background to apply what they learned to a 
novel or short story.

JessIca MorreLL

Every writer is the curator of his or her story 
and story world. Every story needs narrative 
threads and connecting threads that propel 
readers along through a story, providing a map 
of sorts as it progresses. We’ll discuss how 
foreshadowing, anticipation, and back story 
create these connections that readers need so 
that the main events deliver a wallop of emo-

Saturday 3:30 - 5:00

ted WeInsteIn

Learn how to write the most compelling, 
effective proposal for your nonfiction book.  
Whether your goal is to be published by 
a major or an independent publisher, or to 
self-publish, a book proposal is the essential 
business plan that every author needs. Literary 
agent Ted Weinstein will give an up-to-date 
look at the publishing industry in this new 
digital era, and offer a detailed look at all the 
elements—style and substance—that make 
up a great book proposal. By the end of the 
session attendees will have a clear picture of 
how to successfully navigate the challenging 
path from book idea to author tour.  

Working from home getting you down?

Check out the 
Willamette Writers Writing House

Six Cozy Writing Rooms 
for your creative inspiration.

Easy to get to, easy to work.

And a bargain!

I feel like a wet seed wild in the hot 
blind earth.         -William Faulkner



Those thirsting for a better way develop their 
own relationships with producers, actors, 
directors and agents, raise their own financing 
and oversee their own production, marketing, 
distribution and accounting. Whichever path 
you choose, every storyteller-businessperson 
needs a strategy, a plan ‘B’ and an endgame. 

MIGUEL TEJADAS-FLORES

 
 

Great scripts engage us with memorable char-
acters, and great writers understand that every 
character—even the most minor ‘supporting’ 
roles—must be believable and compelling. 
Learning how to answer these two seemingly 
simple questions can transform your writing.

ChRISTInE FLETChER

What distinguishes the young adult novel 
from adult fiction? How do you translate 
premise to prose in a way that speaks to 
teens? In this workshop, we’ll explore how 
the essential elements of fiction—voice and 
character, conflict and plot, language and 
pacing—come together in the YA novel. 
How should you handle slang? What is the 
cellphone dilemma, and how do you get 
around it? We’ll explore YA books currently 
on the shelves to see what makes them tick, 
and discuss techniques to make your own YA 
world come to life.

AnDy ROSS

Join Andy Ross as he discusses the process of 
negotiating a book deal, including advances, 
royalties, foreign rights, eBook rights,  and 
contract provisions.

MOLLy BEST TInSLEy

“The Second Draft” is a metaphor for the 
analytical process that begins after we’ve 
written our way to the end of a narrative, or 
narrative segment. We write the first draft of 
a story for ourselves, often in the throes of 
inspiration, driven to capture some character 
or theme that has grabbed us. We develop 
the second draft for our readers, designing 
a strategy that will keep them emotion-
ally engaged and perpetually curious. To 
sharpen the rewriting process, we’ll discuss 
the difference between texture and structure.  
We’ll unpack the terms that define a story’s 
transformational arc. We’ll also take a look at 
tried-and-true conventions of strong story-
telling—disturbing the pattern, deploying 
surprise, maintaining suspense and boots-on-
the-ground immediacy.

JEnnIFER OMnER 

Learn the basics of book design so you can 
communicate with a book designer or design 
your own book. Explore rules of interior page 
design and how those rules change for 
eBooks. Discover the differences between 
PDF files and ePub files. Avoid book design 
errors that scream “self published,” and learn 
tips for pleasing typography so people will 
want to read your book.

CORnELIA SEIGnEUR

Workshop participants will analyze the faith, 
spiritual, and religion-writing markets for print 
publications and blogs. Many newspapers and 
blogs have a special section for spiritual stories, 
and editors are always looking for quality writ-
ers who can tell these stories well. Both secular 
and religious publications will be discussed by an 
instructor who has written faith stories for both. 
Participants will also analyze well-known, suc-
cessful writers of this genre and their techniques. 
This interactive class will include pitching to 
editors, follow-up, story ideas, networking and 
steps to setting up and maintaining a blog. Dis-
cover ways to get published—and paid—both 
online and in print. 

hALLIE EPhROn 
 

(Double Classroom)

One of the pivotal decisions in writing fiction 
is whether to write from a single or from 
multiple viewpoints. This workshop addresses 
the power of viewpoint, and the techniques, 
tradeoffs, and pitfalls inherent in having one 
narrator or many.

KIRK IvERSOn 

The media business contains companies 
whose business health is tied to not getting 
your movie made the right way: predatory fi-
nancing, pay-or-play fees, cooked accounting 
and strategic lawsuits. The modern storyteller-
businessperson has several advantages past 
generations did not: portable and affordable 
production tools, ability to network with 
financiers, investors and distributors virtually, 
and modular distribution. The status quo says 
you need to make a choice: (1) Stay Indepen-
dent (and sell your finished production to a 
distributor), or, (2) Sell Out (and sell or option 
your unfinished material to a production 
company or studio). 
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BILL JOhnSOn

When a story’s audience is drawn in to feel 
tension over the course and outcome of a 
story, that audience will feel a need to experi-
ence the relief offered by a story’s resolu-
tion and fulfillment. To create this tension, 
something of interest to a story’s audience 
has to be set in motion. For example, a sto-
ryteller might set in motion an issue revolving 
around  redemption. Because a story’s audi-
ence already has feelings and thoughts about 
redemption and its value, through how a story 
resolves and fulfills its events, the members 
of the audience can experience a relief from 
their own unresolved feelings about redemp-
tion, or have their feelings about it validated.

LARRy BROOKS

 

(Double Classroom)

Wrapping one’s head around the long list of 
skills, qualities, criteria, techniques and varia-
tions that comprise the task of writing a novel 
or a screenplay is an intimidating prospect. 
Writers are bombarded with valid learning 
models, approaches, theories and points of 
view on the what and how of storytelling, and 
for the most part they’re left alone to filter, 
prioritize and evaluate what may or may not 
work for them. This class offers a fresh new 
story development and execution model that 
contradicts little of the conventional wisdom, 
yet wraps it within a clearer and more acces-
sible vocabulary and organized structure, with 
criteria-based standards driving each compo-
nent of the process. This workshop delivers the 
tools, which leverage the power of underlying 
storytelling “physics” in a well told story.

MARILyn ATLAS  
 

InTERMEDIATE  
(Double Classroom)       

Learn to use visual cues to create a shorthand 
for understanding a character. Create pithy 
physical descriptions that hint at where a char-
acter’s been and what he’s capable of. Add the 
element of surprise by setting up, playing into, 
and then upending a character’s archetype.   

LISA CROn

 

Readers have hardwired expectations for every 
story they hear, and those expectations are 
completely different from what writers think 
they are. Lisa Cron uses recent discoveries in 
neuroscience to explain what those expecta-
tions are, where they came from, and how 
writers can be sure their story meets each and 
every one of them. 

sunday 8:30 - 10:00

sunday 10:30 - noon

+

/



script will be screen-worthy, including doing 
your research, developing your hook, writing 
your natural story, creating great set pieces 
and subplots, and how to create compelling 
characters and dialogue. And you’ll learn how 
to create your own conflict/stakes graph (ex-
clusive to No BullScript) which will ensure your 
story is compelling and cinematic! By the end 
of this class, you will have completed exer-
cises that will help you develop your projects 
and know if you’ve got a winner.  

CLARK KOhAnEK

 
 

PART OnE: COnTExT AnD SUBTExT

Writers employ story structures, plot designs 
and character arcs to explore, examine and 
reveal their creations. Directors, Art Directors 
and Cinematographers use similar tools that 
parallel these structures, designs and arcs, to 
express their vision. We’ll examine aspects of 
their craft as it pertains to writing and explore 
the psychological dimensions of symbol, 
analogy and metaphor in relation to visual 
subtext, in context, to content. 

AMBER KEySER 

 

Transmedia storytelling refers to the delivery of 
story through a variety of media. These forms 
can include film, graphic novels, traditional 
books, flash fiction, gaming, iPhone/iPad delivery 
of content, and various forms of audio. Typi-
cally, story lines are interwoven and connected 
but not strictly repetitive. Often, fan engage-
ment and participation in the creative process 
are facilitated by social media. Increasingly, all 
media forms—books, movies, games and TV 
shows—are looking for transmedia opportuni-
ties. During this session, we’ll introduce trans-
media storytelling and discuss the collaborative 
work of writers, screenwriters, filmmakers, visual 
artists, and other members of a creative team. 
We’ll explore how Angel Punk delivers story via 
novel, feature film, comic books, and an interac-
tive fan site with an emphasis on the writing 
process and the unique possibilities for creative 
cross-pollination across genres.

ChRISTInA KATZ

Crafting saleable queries is more compli-
cated than an uninitiated writer may expect. 
Competition is also stiff among writers these 
days, so you really can’t afford to communi-
cate less than your professional best. Upon 
encountering the challenging nature of query 
writing, many writers just throw their hands 
up in the air or settle for a half-cooked effort. 
You won’t be one of them after this in-depth 
look at the anatomy of query letters that get 

and develop characters. We’ll also look at the 
casting process, why it’s important to have 
readings of your work, and working with 
directors to make sure they understand the 
needs of your script. Participants are encour-
aged to bring samples from their scripts to 
“test drive” them in class. Taught by a working 
actor and director in both film and theatre.

ELIZABETh LyOn

 
 

PART OnE: STyLE AnD STRUCTURE

Many writers are surprised to learn that 
quick-fix techniques can produce amazing 
and instant improvements in style, structure, 
characterization, and marketing. While some 
revising requires elbow grease and agonizing 
hours, this workshop focuses on maximum 
results for minimum effort. Improving style 
can be lots of fun. After using a reach-and-
riff technique, you’ll learn how to make the 
tumblers roll until they lock onto the best 
lexicon for a particular passage or character. 
When does a scene deserve development, 
or deletion? How do you tuck emotions 
into action? What keeps the reader on the 
hook? The engine of all successful stories is 
characterization. We’ll apply a list of ways to 
transform cardboard cutouts of characters 
(or the author in memoir) into breathing, living 
characters that readers will care about. How 
do you write a query for e-mail or postal mail 
that will compete against the hundreds that 
some agents and editors receive daily? What 
master plan for marketing will help you suc-
ceed well before your hair turns white? 

LOIS LEvEEn

 

Dialogue is central to great storytelling. Done 
well, dialogue reveals character while mov-
ing the plot forward. Done poorly, dialogue 
can be an iceberg bringing down the most 
Titanic of tales. In this workshop, join author 
and former Reed/UCLA English professor 
Lois Leveen for a hands-on examination of 
how to create dialogue—and how to embed 
it in a scene—in ways that will delight your 
readers. We’ll explore questions that every 
writer faces when it comes to dialogue: How 
can you put words on a page and know 
they’ll seem like realistic conversations? When 
should dialogue tags be used, and which ones 
should you choose? When is dialogue a better 
choice than narration? What are some of the 
biggest mistakes writers make when it comes 
to dialogue, and how can you avoid them?

         

DAnny MAnUS

Eighty percent of writers fail on concept alone. 
This class covers the 12 most important things 
you need to do to ensure your concept and 
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AnnE OSTERLUnD

Dramatic Dialogue is an active ninety-minute 
writing workshop that helps prose writers 
learn to choreograph dialogue the same way a 
director would choreograph a scene in a play. 
Participants will practice incorporating setting, 
action, and emotion within a group activ-
ity and an individual written dialogue. They 
will use setting and props within the scene 
to tell the story of the dialogue. Participants 
will also practice adding actions that build 
the excitement of the scene and correspond 
with the dialogue the characters are speaking. 
Finally participants will practice incorporating 
emotional highs and lows as well as character 
relationships within dialogue.

ChRISTInA KATZ 
 

In the past, writers hoped to be discov-
ered. Today, successful writers identify their 
strengths, communicate their value, and put it 
all into prosperous action. In this experiential 
workshop, you’ll learn how to discover your 
specialty by exploring your strengths. Using 
participant examples, we’ll brainstorm how 
to turn your specialty topics into services that 
can earn. And we’ll talk about ways to “braid” 
your earnings into the type of momentum 
that can start to establish you as a thought 
leader in your area of expertise. Produce 
your own career—it’s more fun than you can 
imagine, and it’s also your ticket to writing 
career success. 

 sunday 1:30 to 3:00

ChERI LASOTA

 

 
InTERMEDIATE/ADvAnCED

We’ll explore how eBook cards, excerpt trad-
ing, enhanced eBooks, blog hops, and social 
media (and even the new iBooks Author 
App) are changing the e-marketing landscape 
forever. We’ll cover each topic in detail. 
This will be a how-to session, so bring your 
questions and a pen and paper to jot down 
notes. Warning: this class is highly motivating. 
Proceed with caution.

MICKI SELvITELLA

 

Let’s face it: As screenwriters and playwrights, 
our words have to be read aloud. Learn more 
about the actor’s job in order to craft great, 
believable dialogue that will make your words 
sing and the actor’s performance shine. An in-
troduction to how actors think, look at scripts, 



into action? What keeps the reader on the 
hook? The engine of all successful stories is 
characterization. We’ll apply a list of ways to 
transform cardboard cutouts of characters 
(or the author in memoir) into breathing, living 
characters that readers will care about. How 
do you write a query for e-mail or postal mail 
that will compete against the hundreds that 
some agents and editors receive daily? What 
master plan for marketing will help you suc-
ceed well before your hair turns white?

ERIC WITChEy 

 
  

Based on his October, 2011 article in The 
Writer Magazine, award-winning writer Eric 
M. Witchey presents this interactive seminar in 
which he will demonstrate techniques for delv-
ing into the depths of your characters so that 
their vitality drives every scene of your story. 
This seminar will take you beyond mere internal 
conflict into the deeper psychology of character 
—the realm of subconscious mind and heart 
from which character transformation emerges. 
Participants will go home with clearly defined, 
executable tools to apply to their craft.

CynThIA WhITCOMB

 

Cynthia Whitcomb will talk about how to cre-
ate subplots that support your A-Story. This 
workshop will teach you how to interweave 
subplots into your central story line, and to 
track and structure them to create solid, 
dynamic, commercial screenplays.

CLARK KOhAnEK

ADvAnCED 

PART TWO: ThInKInG In PICTURES 
(Following the concepts put forward in Part 
One.) We’ll examine the feedback loop 
between writers, directors, art directors and 
cinematographers as they interpret their craft 
as it pertains to storytelling. We’ll also explore 
the use of light, shadow, texture, proximity, 
scope, scale and form to exploit and capital-
ize on subtextual nuances hidden in envi-
ronments, characters, interactions, gestures, 
moods, and attitudes. 

gigs. You’ll walk out of this session know-
ing how to write pitches that garner serious 
consideration.

MARILyn EBBS & hEAThER CUThBERTSOn

Writer Undercover: Crossing Enemy Lines is 
about Marilyn and Heather’s journey from 
writers to editors of the literary journal, Gold 
Man Review, and how that journey changed 
their perspectives on writing, editing, the 
publishing industry, and with themselves as 
writers. Both informative and motivating, 
Writer Undercover: Crossing Enemy Lines 
will challenge the cliché of the writer’s dream 
(write novel, publish novel, and be famous) 
and encourage attendees to consider the infi-
nite possibilities of their own writer’s journey 
and the many paths it could lead them. 

STEFAn FEUERhERDT

What we create is art; when we offer it into 
the marketplace, it’s property. Like other prop-
erty in our lives, we want to protect it—but 
how? This class explores the basics of copy-
right, representation agreements and strategies 
for writers to navigate the legal side of getting 
our work to market.  

ELIZABETh LyOn

 
 

PART TWO: ChARACTERIZATIOn 
& SUCCESSFUL  MARKETInG

Many writers are surprised to learn that 
quick-fix techniques can produce amazing 
and instant improvements in style, structure, 
characterization, and marketing. While some 
revising requires elbow grease and agonizing 
hours, this workshop focuses on maximum 
results for minimum effort. Improving style 
can be lots of fun. After using a reach-and-
riff technique, you’ll learn how to make the 
tumblers roll until they lock onto the best 
lexicon for a particular passage or character. 
When does a scene deserve development, 
or deletion? How do you tuck emotions 
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AMBER KEySER 

 

Much of a writer’s life is spent hunched over 
a keyboard alone. But writing doesn’t have to 
be a completely solitary endeavor. A good 
critique group can feed your creativity, hone 
your skills, keep you focused, and avert de-
spair. In this workshop, Amber will discuss the 
characteristics of a productive writing group 
and how to find one. Through hands-on 
activities, Amber will explore how to give and 
receive constructive criticism. Finally, drawing 
on her own experiences with the ever-amaz-
ing Viva Scrivas, she’ll focus on how critique 
and revision will help you produce your best 
possible work while having fun doing it.

LInDA COhEn

How does an unknown blogger become a 
published author? In this workshop, partici-
pants will learn several success tips for mov-
ing their blog idea to a new level—a book. 
After blogging for nearly two years, Linda 
successfully pitched her book idea based on 
her blog to several publishers/agents at the 
Willamette Writers Conference in 2009. The 
following spring her proposal was accepted 
by Seal Press. What did it take to do this? 
Persistence and determination. This workshop 
will teach you how to take an idea and turn 
it into a salable proposal. Subjects covered 
in this workshop include: writing a book pro-
posal, improving your chances for successful-
ly pitching your idea, improving your speaking 
and writing skills, and building a platform.  

BROCHURE BY CREATIv COMMUNICATIONS
Web Design - Design - Layout - Copywriting 
creativcommunications.com : : 503.310.1290

sunday 3:30 - 4:30

Note: We left some typos in the 
brochure for those of you who love to 
discover them. Have fun!



 11

AVAILABLE WHEREVER BOOKS ARE SOLD 





2012	  WILLAMETTE	  WRITERS	  
CONFERENCE	  
PROGRAM

FRIDAY
GENERAL/GENRES/INDIE	  
(CASCADES	  A/B)

GENERAL/GENRES/INDIE	  
(CASCADES	  C) FICTION	  (HELENS	  A) FICTION	  (HELENS	  B) FILM	  (HELENS	  C) FILM	  (HELENS	  D)

YOUNG	  ADULT/CHILDREN'S	  
(GARDEN	  C) NON-‐FICTION	  (GARDEN	  A/B) FRIDAY

8:30-‐10:00
LIT	  AGENT	  PANELS	  MODERATED	  BY	  
BETSY	  AMSTER

FROESCHLE/ANDONIAN	  -‐	  
CONFERENCE	  SUCCESS	  BASICS

HALLIE	  EPHRON	  (double	  room)	  
TRANSFORM	  TELLING	  INTO	  SHOWING EPHRON	  (CONT)

JAHNSON	  -‐	  IT	  DEPENDS	  ON	  YOUR	  POINT	  
OF	  VIEW:	  EFFECTIVE	  USES	  OF	  POV	  IN	  
SCREENWRITING	  

BRANDY	  RIVERS	  -‐	  PITCHING	  TO	  
HOLLYWOOD

AMANDA	  GERSH	  -‐	  ZOMBIES,	  
WEREWOLVES	  AND	  OTHER	  
TEENAGE	  MISFITS:	  GREAT	  
BEGINNINGS	  FOR	  YA	  NOVELS

JENNIFER	  LAUCK	  -‐	  WRITE	  A	  VIVID	  
SCENE	  IN	  SEVEN	  EASY	  STEPS 8:30-‐10:00

10:30-‐12:00
MARY	  ROSENBLUM	  -‐	  IT'S	  INDIE	  
PUBLISHING	  AND	  IT'S	  TODAY!

JULIE	  FAST	  -‐	  WRITE	  YOUR	  WAY	  TO	  
A	  PROFESSIONAL	  COACHING	  
CAREER

LARRY	  BROOKS	  (double	  room)	  THE	  
SEARCH	  FOR	  STORY:	  WHERE	  PROCESS	  
MEETS	  PRODUCT BROOKS	  (CONT)

MENDELUK	  -‐	  WHAT	  A	  DIRECTOR	  LOOKS	  
FOR	  IN	  A	  SCREENPLAY	  

TEJADA-‐FLORES	  -‐	  SEQUENCES:	  THE	  
HIDDEN	  SECRET
STRUCTURE	  OF	  EVERY	  GREAT	  SCRIPT

AMANDA	  GERSH	  -‐	  FOR	  REAL:	  
BELIEVABLE	  DIALOGUE	  IN	  YA	  
NOVELS	  

JENNIFER	  LAUCK	  -‐	  COMPRESSING	  TIME	  
IN	  YOUR	  PERSONAL	  WRITING	  
(MEMOIR) 10:30-‐12:00

1:30-‐3:00

RON	  GOMPERTZ	  -‐	  EVERY	  TRICK	  IN	  
THE	  BOOK	  FOR	  OPTIMIZING	  YOUR	  
PRESENCE	  AND	  SALES	  ON	  AMAZON	  

ALISSA	  LUKARA	  -‐	  TURN	  WRITING	  
CHALLENGES	  INTO	  CREATIVE	  GOLD

LOIS	  LEVEEN	  -‐	  GREAT	  EXPECTATIONS:	  
CRAFTING	  COMPELLING	  OPENING	  
LINES

JESSICA	  MORRELL	  -‐	  DEAL	  
BREAKERS,	  OR	  HOW	  TO	  RUIN	  A	  
STORY

RYAN	  -‐	  HOW	  TO	  MAKE	  HOLLYWOOD	  PAY	  
ATTENTION	  (AND	  MONEY) ATLAS	  -‐	  WRITE	  SCREENPLAYS	  LIKE	  A	  

PRO

PAMELA	  SMITH	  HILL	  -‐	  HEAD	  OVER	  
HEELS	  IN	  LOVE:	  WRITING	  
ROMANCE	  FOR	  YA	  

CRAIG	  ENGLISH	  -‐	  HUMOR	  IN	  NON-‐
FICTION:	  RHYTHMS,	  JUXTAPOSITIONS,	  
AND	  RUBBER	  CHICKENS

1:30-‐3:00

3:30-‐5:00
CRAIG	  ENGLISH	  -‐	  DR.	  
FRANKENSTEIN'S	  CHARACTER	  LAB

LISA	  NOWAK	  -‐	  HOW	  TO	  FORMAT	  
AN	  E-‐BOOK	  FROM	  A	  WORD	  
DOCUMENT

DEFRIETAS	  -‐	  SPECULATIVE	  FICTION:	  
TAPPING	  THE	  IMAGINATIVE	  
DIMENSIONS	  OF	  THE	  SCIENTIFIC	  
PARADIGM

ANGELA	  RINALDI	  -‐	  CRAFTING	  A	  
KILLER	  QUERY	  LETTER GREER	  -‐	  WRITING	  FOR	  MOVIE	  STARS KOHANEK	  -‐	  REALM	  OF	  THE	  HEART

ANNE	  OSTERLUND	  -‐	  SETTINGS	  
THAT	  POP!	  

MELISSA	  HART	  -‐	  THE	  EXPERT	  VOICE:	  
HOW	  TO	  INCORPORATE	  RESEARCH	  AND	  
INTERVIEWS	  INTO	  YOUR	  WRITING 3:30-‐5:00

SATURDAY SATURDAY

8:30-‐10:00
EDITOR	  PANELS	  MODERATED	  BY	  
BETSY	  AMSTER

JIMMIE	  MOGLIA	  -‐	  PUT	  
SHAKESPEARE	  IN	  YOUR	  WRITING

HALLIE	  EPHRON	  (double	  room)	  
SUSPENSE,	  ACTION,	  REFLECTION	  –	  
BUILDING	  ARCS	  TO	  GIVE	  PLOTS	  
PRODUCTIVE	  ADRENALINE HALLIE	  EHPRON	  (CONT)

Greer	  -‐	  HOW	  TO	  WORK	  WITH	  A	  FILM	  
AGENT	  

MENDELUK	  -‐	  WRITING	  FROM	  A	  
DIRECTORIAL	  POINT	  OF	  VIEW

SUSAN	  FLETCHER	  -‐	  EXPOSITION	  
101:	  IN	  CAHOOTS	  WITH	  THE	  
READER

MELISSA	  HART	  -‐	  WRITING	  SHORT	  AND	  
BOOK-‐LENGTH	  MEMOIR	  THAT	  SELLS 8:30-‐10:00

10:30-‐12:00
APRIL	  EBERHARDT	  -‐	  THE	  NEW	  AND	  
IMPROVED	  WORLD	  OF	  PUBLISHING

JULIE	  FAST	  -‐	  POWER	  NETWORKING	  
FOR	  WRITERS

LARRY	  BROOKS	  (double	  room)	  GOOD	  
TO	  GREAT:	  ELEVATING	  YOUR	  STORY	  
ABOVE	  THE	  PILE LARRY	  BROOKS	  (CONT)

RYAN	  -‐	  EMERGING	  MEDIA	  FOR	  WRITERS	  

TEJADA	  -‐	  FLORES	  -‐	  BLOOD,	  GORE	  
AND	  BODY	  COUNT:
ARE	  THE	  RULES	  OF	  MODERN	  
HORROR	  FILMS
CHANGING?	  

SUSAN	  FLETCHER	  -‐	  MINING	  FOR	  
THEME

JEFF	  BAKER	  -‐	  WRITING	  FOR	  
PUBLICATION 10:30-‐12:00

1:30-‐3:00
JOHN	  ELLIS	  -‐	  THE	  WEB	  WAS	  MADE	  
FOR	  WRITERS

DIANA	  JORDAN	  -‐	  GET	  YOUR	  15	  
MINUTES	  OF	  FAME	  AND	  MORE!

ERIC	  WITCHEY	  -‐	  STORY	  FLUENCY,	  OR	  
STORY	  AS	  A	  SECOND	  LANGUAGE

MOLLY	  BEST	  TINSELY	  -‐	  
CRAFTING	  LIVELY	  DIALOGUE

GENE	  DEL	  VECCHIO	  -‐	  CREATING	  
BLOCKBUSTERS!	  (double	  room)	   GENE	  DEL	  VECCHIO	  (CONT)

ROSANNE	  PARRY	  -‐	  STORY	  
HUNTING:	  DEVELOPING	  A	  BANK	  
OF	  STORY	  IDEAS	  FOR	  KIDS

ELIZABETH	  LYON	  -‐	  COPY	  EDITING	  
BASICS:	  PUNCTUATION,	  GRAMMAR,	  
AND	  FORMAT 1:30-‐3:00

3:30-‐5:00

NORTHWEST	  ASSOCIATION	  OF	  
BOOK	  PUBLISHERS	  (NABP):	  TEN	  
THINGS	  TO	  KNOW	  AND	  DO	  BEFORE	  
YOU	  SELF	  PUBLISH

BETH	  ANN	  RYDEN	  -‐	  
UNDERSTANDING	  BOUNDARIES	  IN	  
SCI-‐FI/FANTASY

JESSICA	  MORRELL	  -‐	  CONNECTING	  
THREADS

JANELLE	  MOORE	  SCOTT	  -‐	  GET	  
YOUR	  FORENSICS	  RIGHT

MARILYN	  ATLAS	  -‐	  (double	  room)	  
MEMORABLE	  CHARACTERS	   MARILYN	  ATLAS	  (CONT)

ROSANNE	  PARRY	  -‐	  CHARACTER	  
AND	  THE	  SEVEN	  DEADLY	  SINS:	  
DEVELOPING	  FLAWS	  IN	  
CHARACTERS	  YOU	  LOVE

TED	  WEINSTEIN	  -‐	  BOOK	  PROPOSAL	  
BOOT	  CAMP 3:30-‐5:00

SUNDAY SUNDAY

8:30-‐10:00
JENNIFER	  OMNER	  -‐	  BOOK	  DESIGN	  
FOR	  PRINT	  AND	  E-‐BOOKS

CORNELIA	  SEIGNEUR	  -‐	  
SPIRITUAL/FAITH	  WRITING

HALLIE	  EPHRON	  -‐	  (double	  room)	  -‐	  
SINGLE	  OR	  MULTIPLE	  VIEW	  POINT?	  
THE	  SUSPENCE/SURPRISE	  TRADE-‐OFF HALLIE	  EPHRON	  (CONT) RYAN	  -‐	  TBD	  

TEJADA	  -‐	  FLORES	  -‐	  THE	  TWO	  MOST	  
IMPORTANT	  QUESTIONS	  YOU	  CAN	  
ASK	  YOUR	  CHARACTERS:	  WHY	  AND	  
HOW	  DO	  THEY	  DO	  THAT?

CHRISTINE	  FLETCHER	  -‐	  CLOSE	  TO	  
THE	  BONE:	  WRITING	  THE	  YA	  
NOVEL

ANDY	  ROSS	  -‐	  NEGOTIATING	  A	  BOOK	  
CONTRACT 8:30-‐10:00

10:30-‐12:00
MOLLY	  BEST	  TINSLEY	  -‐	  THE	  SECOND	  
DRAFT

BILL	  JOHNSON	  -‐	  CREATING	  
NARRATIVE	  TENSION

LARRY	  BROOKS	  -‐	  (double	  room)	  
HARNESSING	  THE	  POWER	  OF	  THE	  SIX	  
CORE	  COMPETENCIES	  OF	  SUCCESSFUL	  
WRITING LARRY	  BROOKS	  (CONT)

MARILYN	  ATLAS	  -‐	  	  SUBVERT	  FIRST	  
IMPRESSIONS	  BY	  CAPITALIZING	  ON	  
VISUAL	  PREJUDICES	  

LISA	  CRON	  -‐	  WIRED	  FOR	  STORY:	  THE	  
WRITER'S	  GUIDE	  TO	  USING	  BRAIN	  
SCIENCE	  TO	  HOOK	  AND	  HOLD	  	  
READERS	  (none)

ANNE	  OSTERLUND	  -‐	  DRAMATIC	  
DIALOGUE

CHRISTINA	  KATZ	  -‐	  DISCOVER	  YOUR	  
SPECIALTY,	  DEEPEN	  YOUR	  NICHE	  AND	  
EARN 10:30-‐12:00

1:30-‐3:00

CHERIE	  LASOTA	  -‐	  ADVANCED	  E-‐
MARKETING	  FOR	  THE	  TRULY	  
MOTIVATED

MICKI	  SELVITELLA	  -‐	  WORDS	  ARE	  
MEANT	  TO	  BE	  SPOKEN:	  WRITING	  
WITH	  THE	  ACTOR	  IN	  MIND

ELIZABETH	  LYON	  -‐	  QUICK	  FIXES	  FOR	  
FANTASTIC	  FICTION	  AND	  MEMORABLE	  
MEMOIR:	  STYLE	  AND	  STRUCTURE

LOIS	  LEVEEN	  -‐	  IT'S	  NOT	  WHAT	  
YOU	  SAY,	  IT'S	  HOW	  YOU	  SAY	  IT

KIRK	  IVERSON	  -‐	  FALSE	  PROFITS	  +	  NON-‐
NEGOTIABLES	  

KOHANEK	  -‐	  VISUAL	  STORYTELLING	  
PART	  I:	  CONTENT,	  CONTEXT	  AND	  
SUBTEXT	  IN	  SCREENWRITING.	  

AMBER	  KEYSER:	  CREATING	  
TRANSMEDIA:	  BIG	  STORIES,	  
COLLABORATION	  AND	  CROSS	  
POLLINATION

CHRISTINA	  KATZ	  -‐	  CRAFTING	  BETTER	  
NON-‐FICTION	  ARTICLE	  QUERIES 1:30-‐3:00

3:30-‐4:30	  	  	  	  	  	  	  
(60	  MINUTE	  
CLASSES)

EBBS/CUTHBERSON	  	  (GOLD	  MAN	  
PUBLISHING)	  WRITER	  
UNDERCOVER:	  CROSSING	  ENEMY	  
LINES	  (60	  MINUTES)

FEUERHERDT	  -‐	  THE	  WRITER'S	  
LEGAL	  TOOLKIT	  (60	  MINUTES)

ELIZABETH	  LYON	  -‐	  QUICK	  FIXES	  FOR	  
FANTASTIC	  FICTION	  AND	  MEMORABLE	  
MEMOIR:	  CHARACTERIZATION	  AND	  	  
SUCCESSFUL	  MARKETING	  (60	  
MINUTES)

ERIC	  WITCHEY	  (60	  MINUTES)	  
CHARACTER	  DEPTH	  COMES	  
FROM	  THE	  IRRECONCILABLE	  
SELF	  (60	  MINUTES) 	  CYNTHIA	  WHITCOMB	  -‐	  SUBPLOTS	  

KOHANEK	  -‐	  VISUAL	  STORYTELLING	  
PART	  II:	  THINKING	  IN	  PICTURES	  (60	  
MINUTES)

AMBER	  KEYSER	  -‐	  USING	  A	  
CRITIQUE	  GROUP	  TO	  ENHANCE	  
YOUR	  WRITING	  LIFE LINDA	  COHEN	  -‐	  FROM	  BLOG	  TO	  BOOK	  

(60	  MINUTES)

3:30-‐4:30	  	  	  	  	  	  	  
(60	  MINUTE	  
CLASSES)
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